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Chapter One - Introduction

Our customers expect our website
to be up to date, accessible and
easy 1o navigate on any device.
No pressure...

This book Is a basic style guide for the marketing pages of our website, Before you dive in, please read
our Brand and Writing books to get the full picture of our brand style and tone of voice.

© One quick note: Always remember that these are guidelines - not strict rules. They should never get in the way of creating gloriously effective web pages.




Our website goalposts

Whether it's a complete page redesign or a new module on the home page, all your creations should tick the following five.
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Clear

Always prioritise
messaging to make sure
the most important is at

the top, and the least

at the bottom. Keep
accessibility in mind (more

on this in chapter 5)

Direct

Our customers want their
information quickly, so
make sure web pages have
just the right amount of
information. No more,
No less.

Consistent

Use consistent design and
tone of voice across the
Site to make sure that the
customer has a seamless
user experience,
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Creative

Add awesome to your
content. Something that
no ordinarytrain company

would do.

REA

Our audience is on the go,
SO make sure your page
layouts and designs look
good on any screen size,




Letting started

Our site is our biggest digital touch point. It acts as a reference point for any customer questions,
(occasionally ours too), and is often the first point of contact that consumers have with us.,

In short, it's pretty important. Let's break it down,

y Multi device

—| Our customers access our site from a range of devices. Currently roughly 35%
of our site visitors access the site from a mobile, so it's important to make
sure that all content is optimiased for phones.

—.| Responsive

Our website page layouts respond to the width of the users screen

Sections

We break our pages into the following sections:
Navigation

Header

Body - consisting of various modules

Footer

More on these in the next section

Jump for joy

Discounted fares for early risers

A 237 April fares
AN \ now avaliable




Chapter Two - Moaules

Super Modules.

Modules are the building blocks that hold our page content. We build pages using the various
modules available to us within the content management system (CMS).

We'll cover some of the core modules in this chapter. New modules are being created all the time
by our development agency SMT, so If you need detaills of a particular module please refer to our
online technical guide (link here) which is updated regularly,




2.1. Navigation

Consistency Is king.
SImplicity Is the saviour.

When customers land on our site we want them to instantly
recognise us and get to where they want to go.




2.1 Primary navigation

Our logo sits pretty on the top left of the screen followed
by a clear simple navigation running across the top of the
website to clearly signpost each section.

Primary
nav area

On smaller screens the navigation is indicated by the hamburger icon on
the right. This expands to show the primary nav.

[

Pri mary {ﬂ}n' Stations & destinations Travel updates Tickets The experience Help & contact Log in/ register %
nav area trainsHIN

__ Hamburger

menu for rest
of navigation




2.1 Secondary navigation

This is made up of subsections which are revealed by clicking or
tapping each menu item on the primary navigation,

’(ﬁ%&ins‘ Login/register B x
Stations & destinations +
| ‘f%&im“ Stations & destinations Travel updates Tickets The experience Help & contact Log in / register %
DN S i S B TS ———————————————————h———.—_—_——. Travel updates +
SECOﬂdCny £ Bookajourney > ﬁ} Tickets explained > % Go further afield » T=T CGetting your ticket > Tickets —
navarea Price promise > Group travel > Eurostar > Ticketsapp > | -~ ————79 - - - - - - - - - = = = = = = = = = = = = =7
Ways to save > Family travel > Sleeper trains > , :
Best Fare Finder > Railcards » Ferries » EXDUﬂd/’ﬂQ E BOOk d JOUFﬂey >
Season tickets » concertina Pyl :
menu rice promise >
Ways to save >
Best Fare Finder >
77 : T T »EE - @\ Tickets explained >
Book your journey IEI R )
' : FaX




2.2, Headers

cVery page needs a hero.

We use several different types of header. The most common sit with a Quick
Timetable (QTT) for booking tickets easily and headers with a background image
and headline copy.

Tip: Choose your background images carefully - they need to be well composed to work with the overlayed
elements and take into account the different screen break points. More on images in Chapter 3.3.




QT T header

The aim of this header is to get people booking
their next journey, so make sure it's in a prominent
position. This is usually in a key page such as the
home page and immediately underneath the header.

When expanded, the search module covers the image
entirely so the customer can focus on thelir search
without the distraction of a background image.

Guidelines

Keep your titles and subtitles as short as
possible - one liners rule!

Copy colour for titles and headlines is #ffffff
and aligned centre

Background image dimensions are:

1272px wide by 616px min height

Guide weight for images is 85kb

Headline and expanded form background
colour is usually #313131 set to /0% opacity
unless the page has a specific colour
requirement eg Eurostar (#131744)

Wralns Stations & destinations Travel updates Tickets The experience Help & contact Log in / register @J
orrT | as,;
area .

HT | s . =\ 1.
3 i Wgereage}you eadlng . . PP

Book your journey

journey._ &:3
Details |

TP AT T ™
Image :
1272px
x 616px

Network ALL ROUTES - ive update
STUTUS - No issues

OTT unexpanded state

Details

Trave//e_r_
details

Background
colour #313131

OTT expanded state

Journey
Search -
button




2.2.2 Header with background image

This is fit for purpose across most pages on our site. A simple line or two for the
header (one line if you're including a subheader below) with an image behind.

Guidelines

e Aswith the QTT keep headers as short as possible - PR
e (Copy colouris #313131 and aligned to centre Header area 1280 g 3
e Headline background is usually #ffffff set to x min height 306px

90% opacity Hititle - - - - - - S . — — - - - - - -Best Fare Finder
e Background image dimensions are 1280px wide Body copy _____ ¥a o s ﬂ,
x min height 306px (optional) '

. . . , #939393
e (uide weight for images is /0kb

e Anoptional CTA button can be included below
the header/subheader

Variations

When you need to give the customer options,

include a drop down or two, or include a button for

promotions. There is also an option (if you don't Drop down
. . navigation

have any header copy to have just animage).

D

— P e — Find cheap fares. Faster

- Button




2.3. Master text modules

\ariety Is the spice of life..
and copy layouts.

We've got a variety of different combinations for your
blocks of copy to keep layouts looking fresh.

The following pages give you contextual examples as
a guide to where you can use these modules,




2.3.1 Single column and single heading

Great for placing underneath the hero image for intro text and for
breaking up pages with lots of content,

Select your destination

Tickets, attractions and 2FOR]1
offers

Heading off for a romantic weekend (wink wink)?
Ultimate shopping trip? Mega family outing?

QQELCQ/L;/@Q | > There's glory to be achieved all around Britain and
& heading that's why we love it. Get exploring!

H2 title ==~ == ——————m—— e~ _Jickets, attractions and 2FORT1 offers

BOC/y CODy —_t ———— — — - — — = — Heading off for a romantic weekend (wink wink)? Ultimate shopping trip? Mega family outing? There's glory to be

achieved all around Britain and that's why we love it. Get exploring!

Column width decreases to fit screen width.




2.3.2 Two columns and two headers

This format is great for getting across two equally important points and sit side by
side on wider screens and stack on smaller ones. These are often used below main
content or image modules. Getting the offer:

o This exclusive offer is available for ITV staff
and their family and friends, when travelling
together.

o Tickets are available to book from 10 April
2016 for travel on Saturdays and Sundays only,

Book your journey between 11 April 2016 - 31 March 2018,
inclusive.

o The promotion is available on First Class

Advance fares on selected Virgin Trains

services between Manchester, Stockport,

Book tickats hiow Wilmslow, Macclesfield, Stoke-on-Trent and

London only.

To book your tickets enter the password below (you will have received this from ITV):

Stoke-on-Trent and London only. purchase a ticket. Members must accompany

anyone travelling with them for the whole

= [ R i

- with them so they can show the Train Mana;
— 7N : y O\

\ \ ] 1 [ 1
Two columns, two headings gf?e/»u/gf[? stack vertically with copy aligning to

|
' \ ' | '
HZ title - - - + - Getting the offer: . Good to know: Good to know:
\ \ '
o This exclusive offer is available for ITV staff and their family and friends, : :o There is a maximum of 9 passengers per booking.
when travelling together. o Customers must be a staff member of ITV to purchase a ticket. Members . .
BOdy CODy — — _ —. o Tickets are available to book from 10 April 2016 for travel on Saturdays and ! I must accompany anyone travelling with them for the whole journey. They o There is a maximum of S passengers per
Sundays only, between 11 April 2016 - 31 March 2018, inclusive. ‘ ‘ will need to have their ID pass with them so they can show the Train booking
o The promotion is available on First Class Advance fares on selected Virgin ‘ ‘ Manager.
Trains services between Manchester, Stockport, Wilmslow, Macclesfield, ‘ b There are no credit card or booking fees. o Customers must be a staff member of ITV to
| |
| |
| |




2.3.3 Header and three or four columns

These handy modules are very flexible and have a variety of uses, we use them a lot across the site in the following ways:

H3 title + @ —Group travel tickets Save 1/3 with a Railcard 7T Get the right train ticket

If you're taking the whole gang, you could Railcards are a great way to save some

\
\
| *
| |
1 ; 2 s | ; 4
; Ways o save Body CO,Dy make some serious savings for everyone in | | serious pu:k.et money while you travel, ‘g’nu
‘ |
|
\
|
[

From Advance, Off-Peak and Anytime, just
choosing the right ticket could save you loads
(especially our Advance tickets).

Tickets explained >

Refund an
unused ticket

Ticket types

' the group. If there's 3 to 9 of you, you can get can get a Railcard for yourself, your family and
explained

[
|
|
|
| |
| |
adela
off selected fares. youre In a larger riends - choose the one that suits you est
) | 20% off selected f If youreinal friends - ch h hat sui by |
| |
| |
|
|
|
|

group of ten or more, you'll get a bespoke and start racking up the savings.

See Railcards >

- B
: Birmingham to London Manchester to London London to Liverpoolz,

Content navigation to further sections. =
These can appear directly below the header module., Listing benefits. Normally below some intro copy
or image and copy modules,

H3 title— - L _@ Make a claim fo‘[
|
|
|

TEXZ' //n/( Make a claim here > Refunds > Confused? Find out more > *Fips-on savinga penny > discount and your very own booking

representative

lcon image -|- - =T — - — - — - — —

[
Got a question? Bul‘l‘on //nk 1 _ :
\

We store all answers to our most frequently asked questions. Just type in your question or keyword and we'll return the most relevant answers.

L

Ko

Where from? [l where to? v [l leavingat v Ml (O 11 v 30 v . .
_______ & 5 \ Guidelines

| . e Positioning is flexible but often below or above an image module

| (.
H3 titl L¥ Tables at every| | = Free WiFi | ® Plugpoints | | <& ‘Moretegroom , .
, seat B B B e jconsize - between 30 x 30px and 50 x 50px
lconimage 1 ------—--- b4 | | .
Whether you're working onla | Never miss a work email, news | Running low on battery? Dbn't | Sit back, relax and stretch out. o A| | g n text | e-f-t
laptop or just want to spread | headline or Facebook statug | panic. There's a plug pointgt | Our First Class seats come with
out your newspaper, in First again, thanks to our every window seat for you to extended legroom and extra H \ \ H
BOdy CODy 1 Class there's a table wherjuer l complimentary onboard WiFi : juice up your phone, tatnlelt‘1 or l width, too. b 2 5 O C h a ra Cter | | m |t (l n Cl U d I n 8 S D a C e S)
you sit. laptop.
|
|

[
1 L U"W”""ﬁ”jﬁﬁﬁ:i:"i”f iiiiii  Optional elements: H1 copy, body copy, linked copy, bullet points

L O N S v e |

and buttons

Place short intros and links to other areas of the site near the bottom
of your page just above the marketing opt in or less important info.




2.4, Image and content modules

A picture speaks a
thousand words.
Save yourself some space

We've got lots of options for displaying images alongside your brilliantly crafted copy.
Just remember to keep your text short and to the point.




2.4.1 Halt width image/ video

Sit your image on one side and copy on the other
(stacking on a mabile), that's it more or less. Bl the Brui B

Guidelines 0 _________]

e These are usually positioned below the main header module NPT TR  25Y% off travel to your event at any NEC
: : Group venue
either directly or separated by a copy module or two

BOdy cO D - — = Going 1o an event at the NEC, Genting Arena, the Vox, Barclaycard

e Modules can be positioned next to one another but Arena o 12

alternate text and images left and right and vary copy fgﬁf@”ﬂiﬁb/‘e ___________________

background colours (choose from colours in chapter 3.2). D

* Recommended image size 640x320px; videos 640x360px = o T 0% width — — — — — —— e SO width ———————__.

e Align text left |

e 300 character limit (including spaces)

e Dark neutral background colours are recommended for
video modules

e Embed videos from YouTube e B, — —————
e | 2 | f Image and

copy box

stack on

mobile

Variations

Expandable boxes for additional copy
Expandable content with a table
Copy with an arrow link

Copy with alogo EI

‘ How to get the offer:




2.4.2 FUll width image/ video

Most full width images on the site are header

images, but occasionally you might want to use
a -I:U” Wldth Image further dOV\/ﬂ, E|ther aS Dart warmth and individuality are all qualities we seek in our team members. That's because when we're having fun at
of a gallery or with inset text.

work, our customers have fun too.

Guidelines

e |nclude from one to five images

» Navigation appears automatically for more
than one image

. Rlecomended image size 1280 x 514px; culwidth —— B
videos 1280 x 720px video

Four video
navigation

Patrick




2.4.3 Box content

Ranging from extra small to big, we have a range
of modular boxes combining images with text.
Here's what we've got to play with..

Big boxes

e Position these full width boxes underneath or on top of
other content boxes

e (Character limit (inc. spaces): 150

e |Image size: 853 x 546px

e Optional elements: body copy, links, expandable content

Medium boxes

e Position these with other image and copy modules,
They sit nicely alongside a small box or a couple of extra
small boxes (coming up next) on desktop and tablet

e (Character limit (inc spaces). 50

e |mages size: 426 x 546px

e Optional elements: Body copy, H3 title, link

/_/5 t/t/e - — ; Find out whats on offer
‘ ¢ Travelling First

. : ) Class at the
H3 title - - \ weekend or a bank

holiday?
Full width
module

Virgin Trains arriving on the West Coast
Mainline pull into London Euston
station. It’s only a short stroll to the
Eurostar terminal, which is at London St.
Pancras International. If you don't fancy
the walk, you can also hop on a tube or
bus - the fare is included in your ticket.
Or there's always a black cab. Euston
and St. Pancras are really near each
other, so there® ed to worry about
finding your way around London.

Image size
426 x 546px

Journey Planner

Lets us guide you
door-to-door




2.4.3 Box content

Small boxes

* Position these with medium boxes or sit three in a row (desktop | image size
and tablet) they work well as multiple rows (homepage) as well /tlg,'g/jfm/ N 426 x 360px
as singly (Eurostar) and work well on a page to break up copy |

heavy sections with white backgrounds :

—_——

e (haracter limit (including spaces): 50 H3 title — —
* |mages size: 426 x 360px He title - -
e (Optional elements: Body copy, H3 title, link Expandable
content

D -~~~ third width -~~~

Extra small boxes

e Best for containing an icon and a one line link. They can sit three
In a rowas shown, or stack next to a medium box

e (Character limit (including spaces): 20 Image size

e Images size: 120 x120px l20 x*1 20px

e (Optional elements: Body copy, H3 title, link, icon H5 titlo — — 4 — — — I —

Manchester to Paris

How to get from London Euston to St Pancras International

— — —— third width ——---~




2.4.4 One quarter image with two quarter text

' quarter |
When you have a lot of content to include it makes sense - half width === == ====-- width —---~ -
. . . (© 5o J2} N
to dedicate more space to it and include an expandable H2 title — — [T
content area. When closed the entire module takes up three P09 Copy - B image size

526 x 546px

quarters of the width of the page, extending to full width

when the box is expanded.
Expandable

content
Guideliness -
Brunch

Monday - Friday

e Stack these one on top of each other, alternating alignment
left and right D

e (Character limit (inclusing spaces). 50 =
when unexpanded - unlimited (within reason) when expanded -~~~
e |mages size: 426 x 546px Expanded Breakfast
 Optional elements: Body copy, icons. links content
R Pendolino Trains Voyager Trains
Body copy — IR TR TR Aasconot ot s lowes by croet

Great British breakfast Hot breakfast grill

Bacon roll Cream cheese and chive omelette (v) with or without

Gluten-free bacon roll (gf) SECkeCsahnon[ef)

Bacon roll
Sausage roll

Porridge with optional honey (v) (gf)

Vegetarian sausage roll (v) .
Fresh fruit salad with optional yoghurt and honey (v) dl C]QOn a /

Smoked salmon & scrambled egg

D Eggs Benedict el DIXE/ /in e

You will also be offered panettone as well as coffee and
Fairtrade Tea.

——————————— three quarters width ——————-———————~- qQUArter - - - — -
width

Eggs Florentine (v)




2.4.5 0ne quarter image with text

Great when you have four or more items to link to which
have visual imagery to go with them. We use these to show

attractions on our destinations pages as well as titles we're
showing on BEAM.

Guidelines

e Stack these in rows and columns, paying attention to the
rules around background colours (see chapter 3.2)

e These modules are often further down the page as they
contain more specific info.

e (Character limit (including spaces): 25 (title and optional
body copy) we recommend keeping titles short

e |mages size: 320 x 218px

e Optional elements: Body copy, links

Variations

There are also expandable version of these modules which
have different sized images 318 x 284px.

At Virgin Trains we love a good offer, who doesn't? We continually work with other organisations to create
partnerships that give our customers amazing deals and discounts. Check back regularly because, just like in the
playground, we make new friends all the time.

undreds o D,
_/ in o kage

[ \

| image-size.. I
Half total 320x2160x W () TicketQuarter
height 1 |

1 \

H4 T/ T/E’ - NEC Group TicketQuarter The Ticket Virgin Trains
venues Factory Escapes
Page link — -
D ———quarter — — — -
= width
4% [T
a. W mage size e
318X 284px %71
q
Bold Street International Liverpool Liverpool
Slavery Biennial Echo Arena
Museum
- - -
B0y 00y bt bty e
button link- 1 oixel divider #5F(F
smallicon- Rt P
D S R close expanded
y— e — (Jred




2.4.6 One third Image with two thirds text

Another module format for displaying medium lengths of copy. Alternate these modules aligned left and right,

Guidelines

e (Character limit (including spaces): 50 for the title
and 500 for body copy

e |mages size: 426 x 284px

e Optional elements: buttons, links

He-—— - - - - - A o = - — Phil Whittingham

N 70 o0 S
Body copy 426 x 284px

Phil Whittingham

— — — S EUET e Managing Director

Phil became Director, Finance on 1 January 2008. He qualified as a Chartered Accountant in 1996 and joined
the company from KPMG's Birmingham office in August 1999, where he worked closely with Virgin Trains.

Phil became Director, Finance on
1 January 2008. He qualified as
a Chartered Accountant in 1996
and joined the company from
KPMG's Birmingham office in
August 1999, where he worked
closely with Virgin Trains.

Phil has held various positions in the Finance team, initially having responsibility for business plans and
accounts. He was Finance Director of West Coast before joining the Executive team.

diagonal

> : Phil has held various positions in
D/XE/ //ne the Finance team, initially
having responsibility for
business plans and accounts. He
was Finance Director of West
Coast before joining the
Executive team.

Patrick McGrath

Executive Director, Human Resources

D Patrick has been Director, Human Resources, at Virgin Trains since 1999. He joined the HR team in 1998 to
kick off a major cultural change programme.




2.4,/ Tables

Made for things like train timetables -

these are essential on certain areas of the site.
They can also be used with an expandable half
width content and half width image module.

Guidelines

e Maximum columns: 5

e Maximum rows: 10

e Table background and dividing lines colour: #313131

e Table cell background colour: #4242472

e (Character limits per cell: unlimited (but be sensible please)
e Optional elements. Header, body copy, links

Need to check another station?

Departures (I Arrivals

Service Destination Status
Table rows
10:28 Chester . 10:30
and columns
10:30 Preston @ OnTime
1033 New Brighton @ OnTime
10:33 Wigan North Western @ OnTime
10:34 Birmingham New Street . On Time
A Earlier v Later 2 Refresh |:| Virgin Trains only
y—3

Uepartures (U AlTivals

Need to check another station?

& seanforosaion [

Column

heading is
Service Destination Platform g

truncated
10:49 Buxton 10 — Table row

IS split over

E . On Time Northern -~ WO FOWS

Operator

Merseyrail

Northern

Merseyrail

Northern

London Midland

Check travel alerts >




2.4.8. Pricepoints

In case you hadn't heard, our job is to sell train tickets.
Being up front with our price tags using the following
format is a sure fire way to get the sales rolling in.

Guidelines

e Maximum columns: 5

e Maximum rows: 10

e Table background and dividing lines colour: #313131

e Table cell background colour: #4242472

e (Character limits per cell: unlimited (but be sensible please)
e Optional elements: Header, body copy, links

Variations

There is also an option to have a full width price point that
can be shown along with a 640 x 320px image.

We also sometimes vary the background colour of price point
boxes for specific promotions such as seat sales

HZ ———-- - London to Manchester Watford to Milton Keynes to
Manchester Manchester
BO dy CO D y I  One way. From only One way. From only One way. From only
Standard First Class Standard First Class Standard First Class
Twitter m
D . L :
= Up to the minute Don't miss our exclusive offers
London to Manchester London to Glasgow London to Liverpool
o Bl o e
Preston to London Stockport to London
London to Oxenholme
D
== Seat sale price points




2.4.9 Single button component

When you need a button - and nothing else. These are full page width and usually
appear near the bottom of the page just below any related content.

Guidelines
e Background colour; #3 13131

separately to benefit from the discount your discount to be valid.
o When selecting your tickets, the promotional fare will be highlighted in
yellow. If these fares do not appear, please change your search criteria.

Book tickets now >

: @ barclaycard
theice  omoyen T1€C Q) pueas VX

D _




2.4.10 Text drop down container

|deal for lengthy sections of copy, like Terms
and Conditions. Now you see them, now you don't,

Guidelines

e (Character limit (including spaces): 10 title with unlimited
for expanded

e Background colour; #939393 or #313131
e Optional elements: Body copy, links

Open/close-
expanded
area

Body copy -

TG
[t}

1. Promotion is open to UK residents.

2. Tickets are available for booking online from 6 June 2014 until further notice, inclusive for reservations up to 24 weeks in advance. Please ensure the booking window is
open and valid for the date you intend to book or travel.

3. Discount and ticket only valid with a valid event ticket / registration for the NEC, Genting Arena, the Viox, Barclaycard Arena or ICC.

4, The discount is available on Virgin Trains Advance fares only valid on a Virgin Trains service operated on the West Coast Mainline.

5. Each booking may be made for up to 9 passengers, including children. There are no further discounts for Railcards.

6. Seat reservations are compulsory and free of charge for both outward and return journeys and are only valid when travelling on Virgin Trains. Customers must travel on the
trains and seats they reserve. If customers travel on different dates or trains, they will have to purchase new tickets at the full fare.

7. Travel is subject to availability and requested journeys cannot be guaranteed.

B. Tickets are non-refundable and the time or date of travel cannot be changed.

9, Tickets can be issued as e-tickets or collected at FastTicket machines at the relevant station. e-tickets: please ensure the lead passenger name matches the name on the
payment card. Once booked, no changes or refunds can be made. Your e-ticket will be emailed to you to print 2 hours after booking. Remember to bring your printed e-ticket
and the payment card used to make the booking. If you don‘t have your printed e-ticket and payment card then a new ticket at full fare will have to be bought. Some
weekend and occasional weekday services may be affected by engineering works, so please check when booking and also the day before you travel.

10. Iif you have specific needs or require journey assistance when travelling by train, please contact JourneyCare at least 24 hours before you intend to travel.

11. All travel is subject to The National Conditions of Carriage, please refer to the National Rail Enquiries website - www.nationalrail.co.uk/nrcoc for details.

12. Travel is only available on services operated by Virgin Trains. In cases of severe disruption The National Conditions of Carriage apply. If you are in any doubt as to whether a
certain train is run by Virgin Trains, you should check with the staff before boarding.

13. In the event of unforeseen circumstances, the promoter reserves the right to cancel the promotion without prior notice.

14, By entering the promotion all participants will be deemed to have accepted and be bound by the terms and conditions and by any other requirements set out in the
promotional material,

15. The website is provided by Virgin Trains. The site is controlled from the UK and therefore does not represent the content which will be appropriate in all jurisdictions. If you
choose to access the site from outside the UK you must ensure compliance with local laws. Your entrance to the site is subject to you accepting the terms and conditions.

16. Virgin Trains reserves the right to revise the terms and conditions, information materials and notices on this site from time to time or to temporarily or permanently
discontinue the site or any part of it from time to time without prior notice should circumstances make this unavoidable. You should review the terms and conditions each
time you visit this site.




2.5 Footer

Like the top navigation bar, the footer is consistent across the website. It contains links to our blog and social media channels as
well as other useful areas of the site. There is also a section of the footer that has important links to various policies as well as
the sitemap. The structure and links have been carefully chosen so it's best to leave it as it is.

You

| : Expanc//'ng BN About Virgin Trains L
Text link — — — — — Ourblog > : About Virgin Trains > : Promotions & partnerships » concertina BN . oion & partnerships i
- e | | | | ! style menus
Social icons — = — un | Media room > | Social responsibility > | Website accessibility > | e Nectar > | Virgin Atlantic Our blog
| I | I | Flying Club >
: | [ [ | [
Button link - —- - - - - - ———— - |—Careers > | EastCoast > | National Rail | Traveller > | Virgin Trains Escapes > Terms & conditions >
| | | Passenger Survey » | |
| | | | Privacy policy >
powered by : Passenger Charter > | Talent Academy > | I I
@ S|tec0re | | | | | Cookie policy »
l I l | | Sitemap >
| I | [ |
Body copy
SmU// Dr /ﬂ T - - ———— — = = — — = = — — — Terms & conditions | Privacy policy | Cookie policy | Sitemap
D [
r—

Please note the colour and style differences between the desktop and mobile footers,
These have been styled specifically for these devices. .
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Chapter [hree - Design & tone of voice

Wow them and make them
want to read on. It's easy
when you know how.

A stunning image plus a dash of wit are key ingredients to engage visitors. Take your pick from
our selection of website photos for that all-important header image - here's how to make sure
't's unmistakably Virgin...




3.1. Typography

Word up. Say hello
to Neo Sans.

Our core font for all our branding is Neo Sans. From its subtle and refined
ightest weight to its impactful bold, this awesome all-rounder keeps
everything we do distinctly us.




We only use light and regular for html copy on virgintrains.com. Here's a breakdown of all the sizes we use:

.Neo sans light 50px .- Neo sans light 40px
- Neo sans light 36px - Neo sans light 36px

3- Neo sans light 30px 3- Neo sans light 30px
ra- Neo sans light 28px n4 - Neo sans light 20px

h5 - Neo sans regular 16px h5 - Neo sans regular 14px

Body copy - Neo sans regular 16px Body copy - Neo sans regular 14px

Body copy small print - Neo sans regular 12px Body copy small print - Neo sans regular 12px
Text link - Neo sans regular 16px Text link - Neo sans regular 14px

Button link - Neo sans regular 14px Button link - Neo sans regular 14px



+-Neo sans light 40px
- Neo sans light 30px

h3- Neo sans light 22px
h4 - Neo sans light 18px

h5 - Neo sans regular 14px

Body copy - Neo sans regular 14px
Body copy small print - Neo sans regular 12px
Text link - Neo sans regular 14px

Button link - Neo sans regular 14px

.-Neo sans light 50px
=-Neo sans light 40px
- Neo sans light 36px

- Neo sans light 26px

h5- Neo sans regular 22px

Body copy - Neo sans regular 24px
Body copy small print - Neo sans regular 16px
Text link - Neo sans regular 24px

Button link- Neo sans regular 24px



3. 2. Colour

Add a splash of colour to
break things up a bit,

We're Virgin which means we're red. We wanted to be instantly recognisable, but
Nnot vvoverpowering. So we've come up with a complimentary palette of colours to
bring our site to life in awesome technicolour.




3.2. Colour palette

The following key colours are used across the site. More on the
following page on how they should be used alongside each other,
Standard colours

blue darker red dark

graphite grey darker

#313131 H#6606666 #0d1424 facee224

blue red

H( #07225¢ #cc0000
grey blue light red light
#bbbbbb #48509b #fd475¢2
grey light red semi light
#ededed #f3c45

Special colours and gradients

red seat map
#c90000

eurostar blue
#131144

grey booking fees

#262626
first class grey

#b4b6b8
first class light grey

IS NeESYERIE
H#31313f

first class blue
#08225d

Heeeeee

We've also got some special colours and gradients here, for use
on specific areas of the site.

White
HIFFFff

purple dark
#831186

pink dark
#a92a60

pink purple semi dark

#7a419d
purple light
#bl22ad
purple semi light
#c13cbl

#cb2db4
pink light
#dd2cbe
pink semi light
#c8275d

yellow alert gradient location 50% Diagonalpixelline

H1cf32 oo #17e627 H#C9c9cT-on #HIfFITf
orange error gradient . location 50% . Diagonal pixel line is
H006623 - #683075 used for blank spaces.

. location 50% .

#229729 - #33/837

green info gradient




3.2. Module colour use

We're quite particular about how our coloured modules are arranged. Make sure that adjacent background colours
are substantially different and consider how the modules respond at different break points,

DESKTOP - 1280 x 960 pixels

Aurora Fire in the cezvonl
An Idiot Abroad Sky Being Human

Season 1

Detectorists Fear the Walking Fortitude Fresh Meat
Dead

MOBILE - 640 x 960 pixels

Season 1

. AnIdiot Abroad

Aurora Fire in the Sky

GOOD practice colour combination

#99289b #c62d65 #48509b

#48509b #99289b #939393

BAD practice colour combination

#99289b #c62d65 #313131

#c62d65 #48509b #313131

#b122a4

#cb2db5

#48509b

#95289b




3.2, lext and icon colours

We only use white or graphite (#313131) html text on the site
to ensure high contrast with our coloured backgrounds with the
exception of body copy in the header area (#939393).

Text/icon colour

Background colour

#313131 white grey light grey
HEFFFFT #ededed #bbbbbb
HEFFFff grey booking fees blue darker red dark

#262626 #0D1424 #aceel4

grey darker blue red

#666666 #07225¢ #cc0000
blue light red seat map
#48509b #c50000
red light
#fd4/5¢2
red semi light
#f3c45

eurostar blue
#131f44

first class blue
#08225d

D first class grey
H( #b4bbb8 Hfeeeeee

lcons mostly follow the same rules but occasionally we use
coloured icons on a contrasting background. Here's a handy guide
to which to use on each different coloured background. If in doubt
contact the brand team.

Background gradients
and patterns

yellow alert gradient
H#f1cf32 - #7e627

first class light grey

Text over orange or
green gradients can #683025
pink dark purple dark be white or graphite
#352a60 #831186 | green
pink purple semi dark

#cb2db4 #7a419d

pink light purple light
#ddecbc #b122ad

pink semi light purple semi light
#c8275d #c13cbl

Diagonal-pixel-line
#c9c9c9




3.3. Images

Our pictures tell a story.
ADout US and our customers.

The following pages give an overview of the style of images but there are also technical
considerations too. The file sizes of images affect how quickly pages will load which in turn affect
UX and Search engine optimisation (SEO - more on that in Chapter 6) File naming is also important.




3.3. Images - technical detalls

File sizes

» Save photographic images and logos on a background for web as JPEGs, somewhere between 40% and /0%. The table below is a
rough guide to the weight of popular image sizes on virgintrains.com.

e Exportimages with transparent background (eg logos and icons) as PNG files
e further compress your outputted web files using ImageOptim to remove uneccessary metadata.

File naming

Also good for SEO is the name you give the file - it also makes it clear for a colleague to quickly identify it. Here's the general rule:

Descriptive name + image ref no (if relevent) + w x h image dimensions + ‘compr’

Separate these as shown in the examples below with *-'s

WEBSITE IMAGERY SPECS SIZE (PIXELS)  RECOMMENDED WEIGHT FORMAT NAMING CONVENTION

Header background - QTT 1272 x616 85 Kb |peg descriptive-name-127/2x616-compr
Header background 1280 x 306 /0Kb |peg descriptive-name-1280x306-compr
Header background - stations 1272x512 85Kb Jpeg descriptive-name-1272x512-compr
Body images - large 640 x 320 50 Kb Jpeg descriptive-name-640x320-compr
Body images - medium 464 x 272 35Kb |peg descriptive-name-464x272-compr
Body images - small 317 x284 25Kb Jpeg descriptive-name-31/x284-compr
Menu images 318x394 35Kb Ipeg descriptive-name-318x394-compr
lcons 50 x50 15Kb PNG descriptive-name-50x50-compr

O,

Sometimes a larger size for
icons (400x400 px) may be
required, but will be specified
on request.




3.3.1. Photography

Nothing adds that warmth and human-ness like a good photograph. We use photography liberally across our site. And whether we're
showing people, destinations or our handsome trains, we have a few rules to make our photos as engaging as possible,

When it comes to images, you can choose from our bank of brand photography or use a carefully selected stock shot. You may also be

supplied an image to use from a partner brand.

Know what'’s right A splash of red

Our images are natural, relaxed, dynamic, fresh, We love a bit of red, so try to use photos with a
and contemporary. Use focus and cropping to splash of it. If this isn't possible you can always
make them more interesting. incorporate it another way such as using a red

background next to your image in a module,

Overlaid header copy

[T you're using a header image - consider any
overlaid copy boxes or QT T fields. Try and make
sure the composition of your image works in
harmony with these elements,




VKids packs : e Advance

Run out of things to eye-spy outside the window? Come and collecta

% : - Feeling organised? Booking your tickets in advance can save you a lot
free VKids pack to keep your little ones on the rails.

of money.

Snack time

We offer a great selection of goodies for tiny foodies. There’s a choice
between healthy options, or indulgent snacks for a mid-journey feast.

Anytime

Easy come, easy go.

_|_

Destinations

Start your next adventure right here

=

Select your destination

Tickets, attractions and 2FOR1 offers

@ Tip: When cropping images, key elements should be in the centre. Read our brand book for more advice on photography




We always partnering up with businesses along our route to give their staff or customers special discounts for travelling with us.
Naturally, we'll include our partners logo on our site and we've got some guidelines on how we do this..

Usually we'll include our partners logo as a module Occasionally if we need to reference a partner If the logo doesn't need to show prominently at all
image in a two column module. Most logos look logo we'll include it at the bottom of a copy screen sizes, it can be included in the header image.
best on a whltg background, but to lift the mgdule module as shown here, Please note that this will only be

from the website background we use a container visible on larger screens

image with a very slight gradient as shown,

[\ \AN B ™8 e - EEEETTRE ;\fi — . o ‘
%’m Stations & destinations Travel updates Ticke

ts The experience

25% off Advance fares

25% off

Welcome to Traveller, an exclusive invite-only members’ club

/ The Ticket Factory has events across the UK, from the finest theatre

/ to the hottest gigs. And now, if you've booked with them, we're
tt’ ’-'Ceket offering you 25% off Travel. r\
® ol Ens S e ghing o apger e vt il
* faCtory discounted travel for aIIgPNEE:C seasg:nticket I‘n{?lk‘.le?s"‘h |
| _— I
| I
|
How tolget the offer. Other things to know: How to book your free First Class tickets : :
° You :anunly:getth‘zsdks:ountthrnughhookinglhmugh this page o The discount is valid on both Standard or First Class Advance e —— : '
| , , , , |
! Most logos are placed on a white background Small logo placed bottom rightof | Logo as part of header image, placed either !

L —_ — -

with a slight gradient at the edges the copy area. on the left or the right of the copy window



Occasionally a photo just won't do the job, especially if the topic is related to a specific campaign (think seat sale or
above the line ad campaign). In these cases it makes sense to adapt an image from the campaign style. Easy.

Unbeatable prices and no booking fees

U'RE
N ow Y 0 You won't find a cheaper Virgin Trains price anywhere - they're unbeatable.

What's more, we don't charge any booking fees. Or credit card fees. Or debit

. o
B 0 0 KIN card fees. All when you book direct with us. Now that's a result.

WHAT YOU SEE
IS WHAT YOU GET

Virgin Trains Thetrainline.com Mytrainticket.co.uk Raileasy.co.uk D

- ——- (Campaign image adapted to website image spec



3.4, \/ideo

Nothing beats the power
of @ moving Image,

Everyone loves a story. Video is the perfect
medium to tell one and engage your audience,




3.4, Video styles

Whether it be a 'how to' guide or testimonial from a happy customer, we have different styles to suit your message:

‘How to’ guides Supplier stories Promotions

These have been specially created in a flat We like to show off our locally sourced produce that If we're promoting something specific, we'll often
graphic style with a limited colour palate. With we serve onboard our trains, A straight forward go for an eclectic mish mash of video with bold

our signature humourous wink we've brought dry documentary style format is perfect for this. graphic overlays, along with a mixture of music and
topics to life using the power of animation, spoken word.

r

A ir TRAIN ST,

o

o

Travelling with a bike on Virgin Trains Meet our local suppliers - Thistly Cross Cider Discover great family breaks in the UK -
#ParentinglikeaBoss with Virgin Trains

These styles are by no means mutually exclusive, If you're involved in creating some video content for the
Site please give the brand team a shout and we'll help you hit the right mark with your video. .
45



https://www.youtube.chttps://www.youtube.com/watch?v=4jE_qyTxYn0om/watch?v=4u7q1-lAY_s&spfreload=10
https://www.youtube.com/watch?v=4u7q1-lAY_s&spfreload=10
https://www.youtube.com/watch?v=bjp3XxwHDsQ

3.5. Tone of voice & writing style

T1t's Tun to write,
't'll be Tun to read.

We've got a whole guide to writing and tone of voice, so make sure you read
before you start typing. Naturally, the same tone applies here, but for the web
there's the small matter of search engine optimisation (SEO) to consider,




Use these check points to get that oh-so important tone spot on and to get customers where they want to be on site.
Remember, we're a Virgin company, so we're expected to talk and sound a little different from your usual business.,

You're a human, right?! So write like one.
No buzz words or railway jargon, please.
Just nice, straightforward, honest language.

Use your gloriously intelligent wit. Whip it
out when you think it's right. Our sense of
humour is always clever and confident - just
don't overdo it.

We're a breath of fresh air in a notoriously stuffy
industry. Familiar human quirks or words that raise
a smile of recognition, always speak volumes,

We're self-assured and bold. But not arrogant.
Be humble and down-to-earth, within reason.
Don't brag or needlessly pick on competitors.

Always keep things friendly. And never bring out
the negative. There's no need to lie, just find a
positive spin, and celebrate the goodness.

There's charm offensive. And there's offensive
charm. We're always the former. We're never
rude or crude, we don't do 'ha ha' slapstick and
our humour is never forced,



3.5. Writing style

[t's the web. Attention spans are short. So keep your copy
concise and to the point. Here are some tips:

e Break up long paragraphs into shorter ones - this makes for easier on screen reading.

» follow the formatting styles illustrated in the typography section (chapter 3.1)
they are there to make it easier for you.
e List out key points where possible, this will make your copy more digestible,

Key words for SEO

We want our site to reach as many people as possible, so the higher we rank
with search engines the better. Try and include a few related keywords in
your copy (around 3 - 5% is recommended), but make sure it still reads well,
More on SEO in chapter 6.

Aim for

paragraphs that
are much shorter — -
than this

Use bullets or

numbered lists — — —

[T‘ -~

where possible

Use modules

with images to
break up copy
Into sections

Assisted travel

Book JourneyCare online

You can now book journeyCare using our onbine form.

Bogk JourneyCare

I yoar're travedling within 24 hours, you'll need to call us instead on
08000 158 122. For text phone users, please call 08000 158 124%,
Lines are open from 08:00 to 22:00 every day (except Chwistmas Day
and Boxing Day).

*Calls are charged ot standard BT rates. Other operators may vary,

& Savewitha ¥ Stay ahead with O Onboard Y First Class travel
Railcard travel alerts entertainment

Feel llke & star with more

fegroom, complimentary tood
2nd deink, at seat service, froe
WiF| and other great benefits.

With 3 National Ralleaed, youll Take 3 perscnal travel
engy comfortable, high-speed assistant with y
[ourneys for 1/3 less. you go. Sign up and you get
messages straight 1o your
1 maibile of inbox, warning you of
Find out more > any distupticns 10 your service.

Expevience First Oass >

Sign up naw >




Chapter Four - Website elements

he devilIsn
the detall.

Great things come in small packages, and the smaller
elements on our website are as important as any other.
50 keep them consistent, and get them right.




4.1, Logo

Our logo, ladies

and gentlemen.. A N

[t's our mark. [t's our heart. Treat it with respect. There are
specific rules to protect and look after it which you'll find in
our brand book,




4 2. User Intertace elements

—Orms, buttons, ana
all that jazz

Most of our pages contain a button or a link of some description. We also
have a few forms across the site. We want people to tap, click, and go forth
to Dook a ticket. Here's how we make them stand out..




4.2. 01T Ul elements

Primarily we're here to sell train tickets, so we have clear styles for our booking form, which are consistent across the site,

Checkboxes Radio buttons Buttons and links Module links (eg Master text)
Unselectec =2 Add railcards Unselected S Unselected CGo > Inactive One link only >
Selected 2 | v| Add railcards Selected

Hoverstate - Hoverstate One link only >

Inactive and _
hoverstate links _

Journey fields

Book your o !
sy R
journey fields -

Passenger
details fields

0 1 Adutt i 8 0 Children Bl Children are 5-15.
Under 5s travel free.

Add railcards What type of railcard? £ ® Remove card




4.7, Form Ul elements

When customers need to send us information we use forms. Styles are similar to the QT T form but may include other elements,

Dropdowns and fields Primary call to action
Ticket Type v
nactive Submit >
Single ;
Return
Season ticket Hoverstate

* "
Secondary call to action
Field comments Inactive Upload picture of your tickets > ‘

nactive and, Or type your address manually Hoverstate _ .
hoverstate links Upload picture of your tickets >

Search box buttons

Inactive Q, Search for a station
Hoverstate Q, Search for a station




4 3. Errors and alerts

Mistakes happen. We help you fix them. Whether you've put in the wrong URL, there's a problem with our trains or a form field
that's not filled in, we'll alert you to it in a particular way. Here's how..

404 error page Form error messages
{%;a‘ Stations & destinations Travel updates Tickets The experience Help & contact Log in / register % Journey de_tails
E/,/, O /, m e S S U g e For East Coast journeys, please use the East Coast delay repay form
ORI, - - - - - - - - L/ Please e case cto
| pops up . s
m m/ O[’a[‘)ge next to Destination station
the field that

needs correcting ‘ " scretus soprareine (ORI

You're on the page to nowhere

. . *
Alert: service issue Booking refrence
- Pleasa choose the length of dela, Oops! |
*‘4 e ‘ Stations & destinations ~ Travelupdates  Tickets  Theexperience  HelpBcontact  Login / register = e
%;m ) ) ) ) @ Il Ticket cost in £ (e.g. 20.60)

Service
alert shows
green (oK) - —§
or vellow
(issues)

() Rail Travel Vouchers

to show details

N —— |~ of issues appears above the navigation area across the site. .
54

—

Expandable area @ For more serious service issues a larger yellow box

J ALL ROUTES - live update
ALY 1 Linei




44, lcons

Be |1conic.

We use a lot of icons across our site as they're a clear, simple way of signposting
and illustrating a topic. We have a whole bunch designed especially for us (you can
find these in our brand book) so any new icons should follow the same style.




44 1cons

Our icons are part of our visual language. While they need to be We have a master document containing all the icons designed

functional and easy to understand, we can still add in a bit of specifically for us. New icons should follow the same style. Please
that Virgin wink to make them unique. contact the brand team if you need help creating a new icon.
Our icons Extras
N - e =
BN P O=0 @ EE0O0NS ()Y y me
i g = s oios Eren St Deparaive Map locations
Q ¥ 290 ® ® M 1 = A & & J o S3EN =7 e
- | 0 . T S g GmesGmes ke ’ wrkploce Google  Status

= = Qo Q0 o @) maps
@ L B O ®m G I G 0 0 8BR 9
S Ry e . - = e = 10
@; (% 8-\ E % A = (Q\| ® Iﬁ‘;’ ’g) @ % =|| Social icons
= T 8 © & QR B v iy

O

2 2 @ @ 7 ® o K B O & ¢




4.4 |cons In situ

We use icons in a variety of different ways across the site. They can either be small next to a subheader and block of copy or much

larger in an extra small box module with an explanatory line of copy underneath.

Al >

Meet our team > Media room » Saocial responsibility >

Investors in People

We're not usually ones to boast, but we're delighted to have retained " ‘A

our Investors in People Gold status. We've achieved the award twice Q I NVE STORS
v | Gold

&
before - in 2010 and 2013. s

%_¢ IN PEOPLE

ITaln delayeds LET NOW aVdllaDIle On

your money back
automatically

STAlT your day with d

First Class breakfast Apple Wallet

¥ Upgrade your & Travelling with 9 West Coast,East & Escape with us
weekend the little ones? Coast

Daytrips to city breaks and
beyond, we've got hundreds of
fuss free short break packages
all for one easy price.

Upgrade to First Class from as Check out our blog for top tips Two Virgin Trains routes are
little as £10 over the weekend. to make travelling with the kids better than one. See new
Rock on. that little bit easier. places (and new faces).

Easy family travel >

First Class weekends > ‘ ‘ West Coast, East Coast > ‘

Let'sroll >

Extra small boxes with large icons

Four columns with small icons next to H3 titles

Onboard drinks

Boozalicious

Just think of us as a rolling drinks cabinet. We've got all the soft drinks you
need to stay refreshed on the journey, from fruit juice to fizz. If you need a
caffeine jolt, we have NERO Aroma coffee - not to mention a range of teas
and hot chocolate. Or, if you'd like something stronger, (just the one, wink
wink), we've got beers, wines and spirits too. Try our new Tilting Ale, brewed
for us specially by Redwillow in Macclesfield. Cheers|

Local suppliers

Module image with oversized icon composition

% Movies TV Shows é Little ones @ Reads Games [&] Shorts

10 Cloverfield About a Boy The Amazing Bridget Jones: The

Lane Spider-Man 2 Edge of Reason

BEAM contents navigation with small icons




Chapter Five - Accessibility

A website Tit tor all.

We want our website to reach a wider audience as possible. This means that it
needs to conform to the Web Content Accessibility Guidlines (WCAG) set by the
Web Accessibility Initiative (WAI) of the World Wide Web Consortium (W30).




5. 1. Accessibility

Our current aim Is to bring the marketing pages of the website to ‘A" accessibility rating, which is currently the lowest level of
accessibility from WCAG 2.0. More on accessibility can be found here: w3c.org/TR/WCAGZ0.

Make sure your design and content:

Uses high contrasting adjacent colours

Has correct code structure and tag levels

S screen reader friendly

Has labelled iframes if used

Has correctly labelled tabular data

Has a tab index can be used to move through the site
Enables keyboard short cuts to be used

Has labelled form fields with the correct attributes
Has captioned images and videos if used

Has descriptive links

Has accessible CAPTCHA fields if used

— = 0O 0 N U WN —

- O

For a handy and more comprehensive checklist on Level A rating visit wuhcag.com/wcag-checklist,



https://www.w3.org/TR/WCAG20/
https://www.wuhcag.com/wcag-checklist/http://

Chapter Six - Search engine optimisation (SE0)

Up that ranking and
ocet more site visitors.

We want to make sure virgintrains.com ranks highly in search engine results
pages (SERPS) - it's key to driving more traffic to virgintrains.com and
IMProving user experience, Here's how we do it..,




0.1. SE0 best practice

't may seem like a dark art, but SEO is a combination of many factors which can be split into roughly three areas:

Onsite

Ensure your website content is fresh, up-to-date and
conforms to SEQ best practices - these include:

e Having a mobile or responsive website and making
sure that relevant content is also available for
mobile

e Selecting and using relevant keywords in your
html copy 10 a sensible degree that still makes the
content easy to read and relevant.

e [eaturing a primary keyword in the H1 tag

 |deally place body copy towards the top of the
page so that search engines don't have to crawl
through too much code to get to this content

Offsite

The more external links in to virgintrains.com
the better. Make sure they are:

e [From reputable sources
e Relevant to our business

Technical

The bits of the site that the user can't see unless they
look at the source code. Make sure that:

Site information architecture is good and conistent
URL structure is not too long, features a keyword and
IS consistent

Pages load quickly - make sure that all page assets
are optimized effectively (more about optimising
images in chapter 3)

Page titles are keyword friendly and aren't too long
Meta Descriptions are unique, feature Keywords and
aren't too long

Website is correctly configured and uses 404 errors
and 301 redirects

Images have ALT and Title tags

Duplicate content is prevented with Google tags




Chapter Seven - [he last stop

That's all Tolks!

We've now come to the end of our journey and you can go
forth and create some stunning web pages. Any questions,
please don't hestitate to contact us at..




/.1, Contact us

\/irgin Trains brand team

brandteam@virgintrains.co.uk

\irgin Trains digital team

Lisa Morrell
Digital Channels Manager
isa.morrell@virgintrains.co.uk

Andrew Moffat
Senior Digital Channels Executive
andrew.moffat@virgintrains.co.uk



http://mailto:brandteam@virgintrains.co.uk
http://mailto:lisa.morrell@virgintrains.co.uk
http://mailto:andrew.moffat@virgintrains.co.uk



